
Traditional fundraising strategies rely on imagery and language that
appeal to the emotions of those giving money but can be exploitative
of the situation the affected individual is experiencing.

In-Sight Collaborative and our partners promote the model of accompaniment to help
address some of these issues by confronting traditional power dynamics and coming
alongside the community to work in a space of mutual empowerment rather than charity.
Rather than asking our community to engage in donorship, we ask them to engage in
fiscal accompaniment.

Accompaniment utilizes the strengths, knowledge, and expertise of the individual or
community that is being accompanied. It involves them as active parts of the solution
rather than passive beneficiaries of aid.

Fiscal accompaniment asks the supporter to engage with the cause, not just give their
money. It asks them to come alongside the population affected by forced displacement
and make the journey towards a safe and prosperous future together, helping meet their
dynamic and unique set of needs in a respectful and dignified way. 

Why is this important? 

The Non-Profit Industry forces organizations to compete for funds, which perpetuates a
dangerous practice of using exploitative marketing strategies to try to promote donorship.
This harmful cycle must end to protect those experiencing forced displacement and
relying on support from NGOs and other agencies. 

A more dignified and informed narrative in humanitarian aid starts with you! 

FISCAL ACCOMPANIMENT
How to best financially contribute to initiatives to support migratory populations



White Savior Complex
Halima Speaks Out Against Saviorism and Corruption in the Sector

Watch these videos showing the power dynamics and exploitation some organizations
use in their marketing campaigns for humanitarian causes and how harmful they are to
the people involved

Poverty Porn is "any type of media, be it written, photographed
or filmed, which exploits the poor's condition in order to generate
the necessary sympathy for selling newspapers, increasing
charitable donations, or support for a given cause" 

TOOLBOX
Resources to help you understand biases and dangerous strategies NGOs might
use to generate funds

Can you think of any examples
of this type of exploitation that

you have encountered in
marketing campaigns to try to

generate funds?

https://www.youtube.com/watch?v=vQco22znyfI
https://www.youtube.com/watch?v=0e2WjjHEnbM
https://aidthoughts.org/2009/07/01/what-is-poverty-porn-and-why-does-it-matter-for-development/


Who is at the center of this post? 
Is this post promoting the right narrative?
If this were someone sharing an image/story about me or a loved one, is this the way
that I would want my image to be conveyed?
Do these pictures or words promote the privacy and dignity of those involved? 
Is there a power dynamic that might influence the legitimacy of an individual giving
consent? 
Is the individual old enough/capable to consent?

Does this organization use any exploitative images or stories on their website or social
media? 
Does this organization center the right voices? 
Are members of the community affected by the issue they are trying to address at the
center of their narrative, or does this organization support a savior narrative?
Is this organization transparent with their financial activity? 

Can I view annual reports on their website that include financial activity? 
Are their fundraising campaigns clear and accessible? 

Who is the leadership at this organization? 
Are members of the affected communities involved?

Are you able to contact this organization through their website or social media?

If you are engaging with a fundraiser on a social media platform, ask yourself: 

If you are looking for an organization to donate to, ask yourself: 

QUESTIONS TO ASK YOURSELF BEFORE YOU DONATE

Join us in promoting a more ethical and informed
fundraising culture in the Non-Profit Sector!


